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Business Is the same as it’s
always been, only faster



Al For business
Marketing Applications

1. Transcription for publishing: Podcast to books.
2. Animation for education: Avatars for training course.

3. Automation for content: TalkToPost & NewsToPost.



Transcription for publishing:

Podcast to books

-Objective: publish book from podcast.
- Problem: unstructured conversations.
-Solution: Transcription & prompt chain.
-Platform: Swell Al



How Al Turns Podca
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Transcription & meaning:

Write 2 Beok YouTlube 10 Article Swell Chat Pricing AFl Docs AtTillate

®H @ nThepit Poccast
® Swell Al

cody_schneider, koby ... _jon 8...

# Transcript

Turn audio or video into g
clips, blog posts, b

w Chat Embed

newsletters and more. -

. ’ X ) < w Perfect Socials
Al that transforms audio or video into transcripts, clips, show notes,

¢ Ultimate Showrnote

articles, summaries, titles, newsletters, social posts, midroll ads,
intro scripts, and so much more. Set your brand veice and create e o
reuseble content templates. Manage multiple shows in one Titles

dashboard. Sign up for free. Timestamps
Summary
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Tweets

Trusted by ¢ Tweets Prompt Chain

& Article

'.:‘. descript HUbsp%t @ EVERGREEN '~(- b B + Create from template
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Al clips v  Search ceywords

Powerful Results: The Surprising Success of Simpl..
1 minute 34 seconds | #2:23 - 03:58

The Shiftin Content Preferences: Raw and Insighti...
1 minute 34 seconds | #2:23 - 03:58

The Rise of Raw and Real: Why Authenticity Beats .
1 minute 34 seconds | §2:23 - 03:38

Breaking the Moid. Simple Recorded Webinars Out...
1 minute 34 seconds | #2:23 - 03:58

Embracing Simplicity: How Authentcity and Raw C..

1 minute 34 seconds 02:23 03:38

Unrefined Raw Content Outperforms Polished Ani..
1 minute 34 seconds | #2:23 - 03:58

Simple and Authentic Video Clips Outperform High..
1 minute 34 secords | €2:23 - 03:58

Creating Higher Value Content: Boosting Engagem...
53 secends | €7:20 - 08:13

Automation vs Learning: How Swell is Revolutionizi..
1 minute 16 secords | 10:45 - 12:92

Unileashing the Power of Al-Gererated Insights: Re...
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Overview Sources Destinations Calendar New Settings Archive

Steps: Import

Riverside recording Youtube Video n UnNoticed
Import a Riverside recarding Import any Youtube Video Import episodes fram your Apple Podcast

Buzzsprout - podcast @ File Upload
Import episodes from your RSS fead Upload directly from your computar

Q Search...

Title Status

Charlotte from Content Emporium.mp3 View Content
Navigating the Wild Blue: How Drones are Transforming Marine Conservation View Content
How a construction SaaS B2BTech brand is being built, with Surendra Singh View Content
How digital twins help first responders can help the lives of students in schools. View Content
How the Nourish3d brand of 3D Printed Vita Gummies started with embarrassing airport moment. View Content
Revitalising a 111-year company with millions of clients; with Joe Hart, Global CEO of Dale Carnegie View Content
Broke Entrepreneur Launches Business With Books, Not Loans View Content
What does it take to build a global franchise business in the wellness industry? View Content
Sobering up the beer industry with a hoppy alcohol-free mission View Content

Revolutionizing Sustainable Consumption: A Deep Dive with Vikas Garg of abillion.com View Content

Showing 0 to 10 of 52 results Previous




Steps: transcribe

0 ‘ Volume3 O Projects  Templates  Tutorials  Billing  Support

How a construction SaaS B2BTe... -+ | /', We archive the audio and video recordings after 30 days. If you need to access this episode, please contact us, The transcript and all written content will always be available.

§ Transcript Edited 07/03/2024 ® O Find and Replace Share Export Create Clig

& Clips SPEAKER_01

P Hello and welcome to this episode of the unnoticed entrepreneur today i'm delighted to Surendra Surendra Singh join me and Surendra is the marty mpr leader via act which is a construction technology company joining all the way from hong kong Surendra
p Exports
welcome to the show thank you for having me. Well, it's my pleasure because we're going to talk about how you can do B2B marketing for a SaaS in a niche, which is construction. So it's very interesting and very detailed. But first of all, let's just talk about Viac

v~ Chat because actually it's a very successful company. You're raiSurendra Singh a lot of money very quickly. Do you want to just talk to us first of all about how a startup in Al in construction has been getting the attention of investors?

w Chat Embed

Surendra Singh
™ Documents

Yeah, so we are a Hong Kong based startup and we have started in 2016. So we are like deploying artificial intelligence based construction technologies in various fields, various projects from 2016. So why we are different is we are uSurendra Singh like scenario
@ Book Chapter based artificial intelligence algorithm, which is unique in a way. So we have done lke 50 plus deployment all over the world. Asia is our prime market. So after getting so many feedback from industry leaders like AECOM, Autodesk, we are pretty sure that we are

— the leader in this technology. And we already raised $2 million in seed right now we are also planning series A. And the belief from Alibaba entrepreneur made us believe in ourselves also, like considering our customer feedback, considering the feedback from
« 1Key Take Away

VCs that it is going to be a unique console. So that's how we believe in. our product and our people,
& 3 Actionable Insights

2 TikTok Caption SPEAKER.N
Well, and it sounds though other pecple do as well, if people are wilkng to put in that kind of money. And | think you mentioned before the next round valuation will be at $50 million. So obviously getting the hockey stick. Surendra, how are you, as you're in

& YouTube Description charge of PR, developing the Viact brand? Share with us.

& Article
-4 Create from template oy
So we are like making our users, our customer, our brand ambassadors. So we are not talking about just about our product. what we are doing and how our product is great from others. We just believe in the feedback we are getting from the people who are

+ Create empty document deploying our solution. So we are making our customers our brand ambassador. If you see the feedback from CMAX Venture, if you see the feadback from Autodesk, and if you see the feedback from AECOM, the people who believed in us are saying that this is
something different. That's how, because there are so many B2B SaaS products in various industries. Let's focus on the construction industry. There are lots and lots of softwares are there. But VCs just want to see the product which is different, easy to install,
because it takes only 24 hours to deploy it. So that's how VCs are impressed that this take less resources. You just don't need any Al expert to deploy our solution. So VCs see that it is a very easy system or solution to deploy. And at the same time, it is scalable.
So that's how we are seeing it let me share with you that in a process of series of funding fifty million dollars we are making it very generic. We are not talking about that we have done so much of sales on this and that we just focused on the business scenario
based Al and which is first in the world because. it is working according to the scenario which is around safety, productivity, saving money on your construction projects. So that's how VCs are believing in us and after getting so many feedback in the last two

months, we are like pretty sure that we are cloSurendra Singh it in next one to two months and with the positive feedback from VCs.

SPEAKER_01
So Andrew, you mentioned there about having your customers ambassadors. You have over 50 deployments around Asia and the Middle East. How are you getting your customers to be willing to be the ambassador? Because it is the Holy grail if you can get your

customers 1o say gooed things about you. But often there are issues around confidentiality, security, commercial arrangements. How are you overcoming those chalienges to get your customers to say nice things about you?

Surendra Singh
Yeah, so there are two ways. We are one getting the feedback collected through the manual processes. And the one interesting thing is getting the video testimonial of customers. There are so many challenges and still they are saying they are uSurendra Singh
the great product and they are setting the feedback testimonials. The reason behind it, our product is ensuring a complete 360 degree ecosystem for ESG in construction projects. So ESG is a thing where you get so much of VC investments and even every

QO 5 aci 00:00 00:00 o)




How a construction SaasS B2BTe... *-* /7 We archive the audio and video recordings after 30 days. If you need to access this episode, please contact us. The transcript and all written content will always be available.

§ Transcript
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 Chat Embed Building a Brand in the Niche Market of Construction
™ Documents Technology: Insights from Surendra Singh of ViAct

2 Book Ch . . . . .
2 Book Chapter In the dynamic world of construction technology, getting noticed can he a formidable

2 1Key Take Away challenge. Surendra Singh, the Head of Public Relations and Marketing at ViAct, a Hong
Kong-based Al-driven construction technology company, shares his strategies and

2 3 Actionable Insights o _ )
insights on how to effectively market a niche B2B Saa$S product.

2 TikTok Caption

% YouTube Description The Unique Proposition of ViAct

@ Article Founded in 2016, ViAct has quickly established itself as a leader in Al-based

construction technology. The company has successfully deployed its solutions in over
Create from templat

+ Create from template 50 projects across Asia and the Middle East. Singh attributes this success to their

+ Create empty document unique scenario-based Al algorithms, which set them apart from competitors.

"We are making our users, our customers, our brand ambassadors," Singh explains. "We

believe in the feedback we are getting from the people who are deploying our solution."

Customer Engagement: Turning Users into Brand Ambassadors

One of the key strategies Singh employs is transforming customers into brand
ambassadors. This approach leverages the positive experiences of existing users to
build credibility and trust in the market.

"We are not just talking about our product; we are making our customers our brand
ambassadors," Singh says. "If you see the feedback from CMAX Venture, Autodesk, and
AECOM, the people who believed in us are saying that this is something different."

To achieve this, ViAct collects feedback through manual processes and video
testimonials. Singh acknowledges the challenges of confidentiality and security but
emphasises the importance of aligning with the broader purpose of ESG (Environmental,

Social, and Governance) in construction projects.

"Our product ensures a complete 360-degree ecosystem for ESG in construction

projects," Singh notes. "They are comfortable with us because we are not just focusing




Animation for education

Avatars for Training course

-Objective: sell to non English speakers
- Problem: multilingual skills and costs
-Solution: digital avatars

- Platform: Synthesia



Use our templates
for your bio.

A selection of 10 templates Into

which you can add In your detalls.


https://vimeo.com/1159151332

Automation & Marketing
TalkToPost

-Objective: post to Linkedin consistently
-Problem: time to think & post daily
-Solution: search & author with automation
- Platform: n8n





https://vimeo.com/1159152127

VoiceToPost Workflow: From Voice to Polished Post

WhatsApp -
The Handset/Postbox




Automation & Marketing

NewsToPost

-Objective: post to Linkedin consistently.

- Problem: writing a post dally.

-Solution: search & author with automation.
- Platform: n8n



From Industry News to LinkedIn Post Automatically

Automated Workflow

v/ Read & Extract Insight

v Rewrite in Your Voice

v/ Format for Linkedin
~/ Schedule or Post

Connect RSS Feeds 1 /

'Save 30+ Minutes per Post Al Does the Work Post Without Typing
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https://vimeo.com/1159191863

Case Study: Optician

CHRISTOPHER YOUNG

CPTOMETRST
G742 342203 | emilamoywuryeplidonascoul | svew oyournguatiolonsc ok

Chris Young re/Him - 1st - The Young Clinic Ltd
Optometrist and business owner

. ‘ . Ipswich School
Shepton Mallet, England, United Kingdom - Contact info

466 connections

“ Paul Jordan, Kevin Whelan, and 5 other mutual connections
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® Opening a dry eye clinic has put the spotlight on a condition many
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Contact me.

Jim James

WhatsApp Business Account

hi@jimajames.com
jimajames.com

Scan this code to start a WhatsApp chat with
Jim James.
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